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Matroutodvng: Oikovouikd AtroteAéopaTta A ESaprjvou 2018
21a0epn avarmruén kai BeAtiwaon kepdopopiac oto a’ eéaunvo

H Matroutodvng ABEE trapoucidlel Ta olkovouik& atmmoTeAéouaTa yia To €€AUNVO TToU
¢Ange oig 30 louviou 2018.

Baoikd olkovouiKd pey£0n e§apnvou

e >nMaVTIKA avaTTuén Tou KUKAOU £pyaciwy Kal BeATiwon kepdogopiag oTo o’
ggaunvo

o O KUKAOG gpyaoiwyv avAABe o€ €11,98 ekart., augnuévog katd 19,8%.

o Taképdn Tpo épwv aviABav oe €0,52 ekarT., aug¢nuéva katd 106%.

o Ta képdn YeTd POpwv aviABav ce €0,38 ekart., £évavTt €0,12 Tnv avTioToixn
mepiodo Tou 2017

A’ g&aunvo 2018 A’ g&aunvo 2017 MeTaBoAn%
KukAog epyaciwv € 11,98 gkar. € 10 exar. +19,8%
MikT6 képdog € 3,3 exar. € 2,8 exar. +18,6%
Képdn Tpo @épwv, TOKWV Kal € 1,32 exar. € 1,03 exar. +27,9%
amrooféoswv EBITDA
Képdn mpo pépwv € 0,52 exar. € 0,25 exar. + 106%
Képdn peTd @opwv € 0,38 exar. € 0,12 exar. + 215%

O k. Mevéhaog Taoomoulog, AicuBUvwv ZuuBoulog Tng [latmoutcdvng ABEE,
OXOAiaoe:

«Eiuaote ikavorroinuévol amé 1a amoreAéouara Tou TTpwTou EQUVOU TOU £TOUC, TTOU
xapaktnpiCovrai amé arabepn avamruén kai BeATiwon kepdogopiac o€ OAOUS TOUS TOLEIC
NS dpaatnpioTnTdc uag. Or KaIVOTOUIES OTA TTPOIOVTA IAS KAl Ol CUVEXICOUEVES ELTTOPIKES
TPWTOLOUAIES pag auvexifouv va ETIPELOUV ONUAVTIKN EVIOXUTN TOOO TwV £§aywywy,
000 Kkal TNG Tmapouadiac uag ornv eAAnvikn ayopd. Npoodokouue 011 n uAorroincn Twv
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ETTIXEIPNOIAKWY KAl EUTTOPIKWY WA¢ TTAGvwv Ba odnynaoel o€ emiTdyuvon Tou pubuou
BeATiwaNS Twv OIKOVOUIKWY ETTIOOCEWY OTO UTTOAOITTO TOU ETOUCH.

Emiokétrnon AtmroteAeopdrwy

H etaipia onueiwoe katd 1o TTpWTO £§dunvo Tou 2018 onuavTiKA avaTiTuén oTov KUKAO
epyaoiwy TG Katé 19,8%. Zuykekpiyéva o KUKAOG epyaciwy katd 1o A’ e¢dunvo 2018
avaTTuxenke oe 12 ekart. eupw évavtl 10 ekat. eupw TNV avtioToixn TTepiodo Tou 2017.

H avdmruén aut o@eiletal katd KOpio AOyo oOTnv  avaTiTuén Twv TTWANCEWV
oaTTwvoualag oTo eEWTEPIKO, TNV TOTTOBETNON ETMWVUNWY TTPOIOVTWY OTNV ayopd Twv
H.M.A, Tnv avdamTugn u@icTauEVNG GUVEPYADIag OTNV KATNyopia TTapaywywy G€ TPITOUG,
KAl TNV avATITUEN TNG KATNyopiag Twv £EVOOOXEIAKWYV TTPOIOVTWV.

H ecaywyikf dpaotnpidtnta TnG £TAIpiag evioXuOnke oTo e€Aunvo kKatd 32% o€ oxéon ue
10 2017. H agia Twv eCaywywv avAABe 10 O €gdunvo oe¢ 4,9 €KaT. €UPW,
QVTITTPOCWTTEUOVTAG TO 41% TOU OUVOAIKOU KUKAOU £pYOCIWV.

To HIKTO KEPOOG eTTNPEAOTNKE BETIKA aTTd TNV AVATITUEN TTWANCEWV KATA Tn TpEXoUTa
Tepiodo Kal aviABe o€ 3,3 ekart. eupw, Evavtl 2,8 ekar. TNV avTioToixn Tepiodo Tou 2017,
Kataypdagovtag auénon 19%. To pIkTd TTepIBwplo kKEPOOUG TTapépeive 0TO 28%, oTa idia
eTTiTeda Pe autd Tou @’ e€aurvou Tou 2017.

Ta kEpdn TTPo TOKWYV, POpwv Kal atroofécewv (EBITDA) dyyifav Ta 1,32 ekar. €upw,
évavtl 1,03 ekaT. eupw 10 2017, auénuéva katd 27,9%.

Ta képdn TTpo Pépwv avAABayv oe 0,52 ekart. eupw, évavtl kepdwv 0,25 ekaT. eupw 10 O
ggaunvo Tou 2017, evw Ta KEPON META @Opwv dlapopewdnkav oe 0,38 ekar. supw,
évavTl kepdwyv 0,12 ekaT. eupw 10 & €¢dpNnvo Tou 2017.

Emiokétnon avd Topyéa Apaotnpiotnrag

Emrwvupa lMpoiovra

H katnyopia Twv emwvupwy Trpoioviwyv Tng lNatroutodvng (Olivia, Karavaki, Natura,
Aromatics K.ATT.) avTirpoowTrelel ofuepa 10 23% Tou KUKAou gpyaciwv TnG. O dykog
TTWARCEWYV TNG KaTnyopiag Tapoucidlel augnon NG Tagng Tou 17%, n oTroia TTPoEPXETal
amé TNV aug¢non Tng Olavoung Twv TIPOIdVTWY TNG OTNV €AANVIKY ayopd Kal Tnv
ToTro0£TNON TWV TTPOoIdvTWY Olivia oTnv ayopd Twv H.MN.A..

H etaipia €xel dpouoAoyrioel To AavodpIioua VEWV KAIVOTOUWY TTPOIOVTWY Ta €TTOMEVA
Tpia Xpovia, KaBwWG Kail TNV £i0000 O€ VEEG KATNYOPIEG ME VEQ EUTTOPIKA orjuaTa. Epgaon
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oivetal otnv TommoBéTnon Tng oclpdg Olivia o emAeyyéva @apuokeia kal onueia
TTwANong diIeBvwg, ue TTpoTepaldTNTa TIG ayopés Twy H.MLA., TnG MNaAAiag, Tng OAAavdiag
Kal Twv ZKavaivaBikwy xwpwyv, Kabwg kal Tng Kivag kai Tng NoTiag Kopéag. e autd 10
TAQiolo evidooeTal Kal n TTpéo@aTa avakoivwleioa cuvepyaaoia pe 1o dikTuo dlavoung
NG apepikavikig Windmill Health Products.

Zevodoyeiakda lNpoidvra

To 34% Tou KUKAoU epyaciwv TnG lMatmoutodvng TTPOEPXETAl ATTO TNV KATNYopid Twv
&evodoxelokwy KAAANUVTIKWY, oTnv oTroia n Matroutodvng diatnpei NyeTik 8éon otnv
EAAGDOa. H katnyopia gpgavifeTal evioxuupévn 1o o’ €€dunvo tou 2018 katd 8%, yeyovog
TTOU OQEiAeTal KUPiWG OTIG EEayWYEG.

Ta Eevodoxelakd Trpoidvta Tng Matroutadvng (Olivia, Skin Essentials, Karavaki) kai Ta
Eevodoyxelakd TTpoidvTa Koppé -0€ cuvepyaoia Ye TNV OUWVUUN £TAIPia- OIAVEUOVTAI OTIG
MEYAAEG EeVODOXEIOKEG OAUCIDEG KAl O0€ §eVODOXEIOKES PovAdeg TOOO oTnv EAAGDa 600
KAl OTO €EWTEPIKO.

H eTaipia emevdUel 0TNV €TTEKTACN TNG OTPATNYIKAG cuvepyaoiag TNG e T SYSCO Guest
Supply yia T d1d0son TTPOIOVIWY O¢ PEYAANEG aAUTideg Eevodoxeiwv otnv EupwTrn.
MapdAAnAa, dIopOPPUVEI VEEG CUVEPYOOIEG Kal avadnTd E€UKAIPIEG yIa TNV TOTTOBETNON
TWV TTPOIOVTWY TNG OIEBVWG, evw avaTTTUOOEl VEEG CEIPEG premium EEVODOXEIOKWV
TTPOIOVTWV.

lpoidvra Tpitwyv, IS1wTIKN ETIKETA

AvrtioToixa, 10 26% TOU KUKAOU €pyaciwv Tng MNMamoutcdvng a@opd TTapaywyES TPITwV.
O Ttopéag autdg Tmapouoidlel avénon 16% 1o o' €gdunvo Tou 2018, og oxéon ueE TNV
avtioToixn Tepiodo Tou 2017, BeATiwon n otroia TTPOEPXETAI KUPIWG ATTO TNV TTEPAITEPW
QVATITUEN UPIOTAPEVNG OUVERPYATIOg e TTEAGTN TOU E0WTEPIKOU.

Mpdkermal yia €vav Topéa TTPOTEPAIOTNTAG YIa TNV aTToutodvng, n otroia £1TevOUEl OTN
OleUpuvon Kal TNV €TTEKTACTN TWV OUVEPYOOIWV TNG, TOOO HE MPEYAAEG ETTIXEIPNOEIG
ANlavikng otnv EAAGSO Kal TO €EWTEPIKO, OO0 KOl PE KOPUQPAIEG TTOAUEBVIKEG eTaIPiES
KATAVOAWTIKWYV TTpoiovTwy (FMCG).

2anmwvoualss

To 17% TOoU KUKAOU £pyaciwv TTPOEPXETAI aTTO BIOUNXAVIKEG TTWAACEIG, KUPIwG €IBIKWV
TUTTWV oaTTWVvOalag oTo eEWTEPIKG WG TTPWTNG UANG yIa TNV TTAPACKEU oatrouviwy. H
Katnyopia avattuxdnke Katd 71% o1o eEAPNVO, PE OXNHA TIG ECaYWYEG.

H eTaipia €xel avamtugel onuavTIKA TEXVOYVWOIa yia TNV TTapaywyn dia@opwy EIBIKWV
TUTTWV ooTwvopalag, Bacel TG oTToiag eVIOXUEl OUVEXWG TIG TTWANCEIG Kal TA PEPIDIA
TNG o€ XWPEG OTTWG N MaAAia, n ITaAia kar xwpeg TG Kevrpikng kai Bopeiag Eupwting.
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E€aywyég mpayuartotroiouvTtal, akoun, o€ Xwpes, omwg n Néa ZnAavdia, n AucTtpalia
Kal To Me€iko.

Emixeipnuartiki MpooTrTiknA

To deuTepo €€AUNvo Tou €Toug, N MNatroutcdvng TTAPAUEVEl ECTIQOUEVN OTNV Evioxuon
TNG KATNYOPIOG TWV ETTWVULWY TTPOIOVTWYV TNG, TOOO PECW OPATEWV HAPKETIVYK 600 Kal
TNG KUKAOQPOPIAG VEWV TTPOIOVTWY TNV EAANVIKN ayopd. Tautéxpova, £xel dpopoAoynOei
TO Aavodpioua véag premium o€ipdg EEVOOOXEIOKWY KAOAAUVTIKWV.

e emiTedo efaywywy, oxedIAleTal n TOTTOBETNON TWV ETTWVUHWY TTPOIOVTWY EUPEIag
KatavadAwong o€ OOUTTEPUAPKET Twv BaAkavikwy ywpwv. Epeacn divetar otnv
ETTEKTAON TNG dlavoung TG oelpdg Olivia og eupwTTAiKES XWPES Kal TNG €10600U TNG O€
ao1aTikég ayopég, 6Tmwg TnG Kivag kai Tng NoTtiou Kopéag.

2UPQWVA PE TOV APXIKO OXeBIOON0, WG To TEAOG Tou 2018 avauéveral n oAokKApwon
EVOG EKTETOUEVOU OIETOUG TTPOYPAPMATOG €TTEVOUCEWY UWOoUG 4 €KAT. €UPW TToU
TEPINAPPBAVEI VEES TTOPAYWYIKES YPAUMES OTO THRAHO KAAAUVTIKWY KAl TTAQOTIKWYV Kal TV
gvioyuon Twv CQUTOPATIOPWY KOl TNG TTAPAYWYIKOTNTAG OTO TUAUO OOTTWVWV. ZE€
OUVEXEID auTou, TO €TTEVOUTIKO TTAAvO Tng lMatroutadvng Tnv €éuevn TPIETIO TIPOBAETTEI
TTEPIOPIOHUO TWV ETACIWY ETTEVOUCEWV.

O1 oTpaTnyikoi TTUAWVEG POKPOTTPOBEOUNG avaTTuéng Trapapévouv  apeTapAnTol.
2TpaTnyIkf TpoTEPAIOTNTA TNG MNMatroutodvng atroTeAEl N alénon Twy TTWANCEWY TNG OTA
ETTWVUUA TTPOIGVTA KAl OE TTPOIOVTA HEYAAUTEPNG TTPOCTIBEPEVNG adiag, TNG Kepdopopiag
Kal TNG PEUCTOTNTAG TNG.

O1 TTPOOTITIKEG TNG £TAIPIAG TTAPAUEVOUV BETIKES yIa TO oUvoAo Tou 2018. Bdoel Twv £wg
Twpa dedouévwy, N avénon Tou KUKAou gpyaciwy 1o 2018 avauéveral va diapopPwoEi
ToUuAdyioTov a1o +15%, o€ oxéon pe 10 2017.

ittt
lporeivoueva tags: lNamourodvng, oikovouika amroteAéouara, Xpnuariotipio Abnvwyv

ZXETIKA ye TNV Matroutadvng

H Mamoutodvng ABEE cival pia kKopu@aia €AAnvIkr eTaipia Kal PETAU Twv TPIWV HEYOAUTEPWV
TTapaywywv oatmmouviwyv otnv Eupwtn. H Matroutodvng d1abétel Tn peyaAutepn povada TTapaywyng
Tou €idoug TG ota BaAkdvia kai yia atmod Tig 1o e§eAlyuéveg TexVoAoyiKa o 6An Tnv Eupwtrn, é1Tou
TTaPAYEl KAIVOTOUA, UWNAAG TTOIOTNTAG TTPOIOVTA ATOMIKAG UYIEIVAG KAl OPOP@IAG OE QVTAYWVIOTIKEG
TINéG. Ta eTwvupa TTPoIdVTa TNG @EPOUV Ta eutropikd onuarta Aromatics, Karavaki, Natura, MNpdoivo
>amouvi Mamroutodvng, Zatrouvi [Aukepivng lMamoutodvng, Olivia, Olive Care, Skin Essentials,
Papoutsanis Family, Papoutsanis Baby, Papoutsanis Kids. MNapdyel, €miong, camouvia Kal KAAAUVTIKA
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yla AoyopIiaopo TpiTwv. ZAPEPA, KOTEXEI NYETIKA B€0on OTnv KaTnyopia ocatrouviol o€ UTTAPES, EVW
atoTeAei TOV PEYOAUTEPO TTPOPNOEUTH EEVOBOXEIQKWY TIPOIOVTWY TIPOCWTTIKAG TIEPITTOINONG OTNV
EANGSa. ZuvoAikd, n MMatroutodvng mapdyel mavw amd 100.000.000 Tepdxia €TOiMOU TTPOIOVTOG
€TNCIWG KAl TTPAYUATOTTOIE EEAYWYEG OE TTEPICTOTEPEG ATTO 25 XWPEG.

O1 petoxég g Matroutodvng ABEE eival eionypéveg oto Xpnuatiothpio Agiwv ABnvwyv (ATHEX:
PAP). MNa mepioodTePEG TTANPOPOPIEG PTTOPEITE Va ETTIOKEPOEITE TNV 1I0TOCEAIDO Www.papoutsanis.gr.

MAnpowopieg yia Ta MME

Matroutrodavng ABEE V+O Communication
Maipn lokaAaTidv 2uvBia Zapagiavou
Oikovopikh AleuBuvTpia Account Manager

T: +30 22620 85030 T: +30 210 724 9000 (269)

m.iskalatian@papoutsanis.gr csa@vando.gr
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